GRADE 11
less o n 1 o f 1

Lesson Objectives
Supports
Curriculum Outcomes:
• W
 hat are the basic rights of a
Canadian citizen?

Students learn voter and political participant rights and
responsibilities:
• Political Process Vocabulary
• Fairness and equity
• The Election Financing Act
• Spending limits

Resources/Materials

Teaching Strategies

• Word Wall Vocabulary Matching Cards

• Vocabulary Matching
• Treasure Hunt Simulation
• Discussion
• Microteaching

• Poster paper and glue
• Quiz and answer key
• Fun Money
• The Election Financing Act and
answer key
• Political Party Description Cards
• Financial Records and Organizer

Activating Strategy
Word Wall: Vocabulary Matching
1. Prior to activity: run off multiple sets of the Vocabulary Matching cards (see
appendix) so there is one set for each group of students. Cut up each set of
cards, and put each set into an envelope.
2. Create groups of 3-4 students each. Give each group a set of cards, a piece of
poster paper and glue. Ask students to sort and match the cards, and glue
them to the posters. Hang all the posters to create a word wall.
Visual Arts Integration Idea: Replace the pictures provided in the Word Wall
Vocabulary Matching handout with blank paper. Ask students to create their
own illustrations for the vocabulary terms. This variation will provide another
reason for students to explore the word wall as they look at their peers’ artistic
creations, further reinforcing the vocabulary.

Review Quiz
Review concepts related to Manitoba Voter Register, Electoral Divisions and
Effective Representation with the quiz provided (see appendix).
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Treasure Hunt Simulation
1. There are two objectives for this game:
• Learn through experience how candidates finance their election 		
campaigns
• Learn the rules and roles of campaign finance legislation in Manitoba
2. Background
• Campaign finance legislation exists in most jurisdictions in North America
and in many others worldwide. It is generally concerned with the impact
of money on elections and public policy and is based on the premise that
money is a significant factor in determining electoral success.
• Legislation generally attempts to promote financial equity and fairness.
Some have referred to campaign finance legislation as legislation
designed to create a more level playing field.
• One of the fundamental intentions of Manitoba’s finance legislation (The
Election Financing Act) is to maintain the respect and credibility of 		
political campaigns and the electoral process in general. Spending limits
and the disclosure of contributions and spending are specific examples of
how the legislation attempts to do this.
3. To prepare for the game, use a photocopier to reproduce fake money 		
(see appendix) to create Fun Money for your class. The amounts and 		
denominations are:
- 100 bills marked A
- 50 bills marked B
- 30 bills marked C
- 19 bills marked D
- 1 bill marked M

How to
• Let the fundraising begin. It is
the candidates’ job to persuade
contributors to donate money to their
campaigns. Candidates must convince
the contributors that they are the best
for the job.
• When all the contributors have
spent their money, the game is over.
Candidates will return to their seats
and count how much money they have
collected using the formula.
• Write the names of the five candidates
on the board and the total dollar
amount they were able to collect
beneath their names.

4. To start the game, choose five students to be candidates. The job of 		
the candidates is to raise money to pay for their campaigns in the coming
election.
5. The rest of the students will be contributors.
6. Divide the bills randomly among the contributors so that each student
has the same number of bills, but not necessarily marked with the same
letters. (For example, a group of 25 contributors will receive eight bills 		
each.)
7. Give the class the following formula so they can calculate the value of their
bills.
NOTE: Students can write the value on the bills, if they like.
A = $100

D = $1500

B = $250

M = $3000
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C = $500
8. Ask how many students got a total of $800 to spend. Ask who got the
$3000 bill and how much his or her bills add up to.
9. As a class, discuss why they might consider contributing money to a 		
candidate.
What impact might more money have on the outcome of the election?
10. Now introduce the concept of contribution limits.
In Manitoba, contributors are limited to a combined total of $5,000 		
in contributions per calendar year to all recipients (contributors can donate
money to as many candidates as they like, but cannot exceed a total of
$5,000). The law also states that only individuals can make contributions 		
(as opposed to corporations or organizations). The limit is adjusted for 		
inflation after a general election.
11. Ask the class why they think we have contribution limits.
HINT: It’s about fairness – contribution limits are designed to level the
playing field for all candidates by giving them equal access to funding.
12. Tell students that for the purpose of this game, the $5,000 contribution 		
limit will apply to them as well. They can spend all their money, or if they
feel that none of the candidates are worthy, they do not have to donate 		
any money at all.
13. Discuss the outcome:
Were some students better at fundraising than others? Did friendships play a
role?
Were any deals struck?
Do candidates who have more money to spend have an advantage over other
candidates?
Is this system fair? How might the system be changed to level the playing
field?
HINT: A limit on how much candidates are allowed to spend on their
campaigns might help level the playing field. In Manitoba, there are election
spending limits for political parties and candidates.

Acquiring Strategy
Microteaching
1. Divide the class into pairs.
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Phase 1 – The Pre-election Experience

2. A
 ssign each group one question from The Election Financing Act questions
handout (see appendix).
3. A
 sk questions related to fairness in the system. Detailed answers can be
found in The Election Financing Act on the Elections Manitoba website
(www.electionsmanitoba.ca).
4. A
 sk students to cite the appropriate section in The Election Financing Act,
interpret and summarize the section and provide one example to help
their peers understand the concept more clearly.
5. Have each pair teach the answer to their question to the class.
6. T hen have each pair give a copy of their question and answer to you and
create a single notes guide which can be given to the class for reference
purposes (see appendix for answer key).

Applying Strategy
NOTE: This activity can take place over one class period or over several.
1. Divide the class into groups of two to three students.
2. H
 ave each group represent a political party (see appendix for Political
Party Description Cards).
3. H
 ave each group plan a campaign using the spending limits and
information provided on their description cards.
4. H
 ave students research local advertising agencies, printing companies etc.
and come up with exactly how much they can do according to the amount
of money they receive as a campaign budget.
5. T ell students to keep a financial diary and track expenses and purchases.
6. A
 s a group, have students create a wish list that includes all the different
things they would like to spend their money on for their campaign.
7. T hen ask students to prioritize their list by selecting what has the most
value for the least amount of cost.
8. H
 ave students select their methods and come up with a final number for
the total expenses.
9. A
 sk each political party to present their plans to the class and show
students how their campaign would roll out if they were really running in
the election.

Debriefing

Earn a
Ask students to record their insights on
a piece of paper. Discuss responses as a
class or hand in for marks.

1. A
 sk students to think about what they learned from this activity in terms
of size of the electoral division, number of voters on the list, budgeting and
fairness.
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1. What does MLA stand for?

2. What are the main responsibilities of an MLA?

3. What is a political party?

4. How are political parties created?

5. What is the definition of a candidate?

6. How does the creation of the Manitoba Voter Register (voters list) affect candidates and political parties?

7. How many registered political parties do we have in Manitoba?

8. Name four political parties that are registered in Manitoba.
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9. The Chief Electoral Officer is not allowed to vote in provincial elections. (Circle your answer.)
True or False
10. What are the three requirements to be a voter?

11. What is an electoral division?

12. How many electoral divisions do we have in Manitoba?

13. The election official who registers voters by adding their names to the voters list is called the
_______________________.

14. Two MLAs are elected to represent each electoral division. (Circle your answer.)
True or False
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1. What does MLA stand for?
• Member of the Legislative Assembly
2. What are the main responsibilities of an MLA?
• To represent the residents in their electoral division in the legislature
• To support or disagree with proposals put forward by government
3. What is a political party?
• A
 political party is a group of people who are organized to support candidates during elections. Candidates
associated with political parties will share similar views on issues.
4. How are political parties created?
• A
 nyone can create a political party at any time. To be officially recognized as a political party in Manitoba, the party
must register with Elections Manitoba.
5. What is the definition of a candidate?
• A
 candidate is someone who wants to be elected as a Member of the Legislative Assembly. Some candidates belong
to political parties while others do not. Candidates that don’t belong to political parties are called independent
candidates.
6. How does the creation of the Manitoba Voter Register (voters list) affect candidates and political parties?
• T he number of people on the voters list will affect the amount of money political parties and candidates can spend
during the election campaign.
7. How many political parties do we have in Manitoba?
• Six (as of April 2016; see www.electionsmanitoba.ca for a current list)
8. Name four political parties that are registered in Manitoba.
• See www.electionsmanitoba.ca
9. The Chief Electoral Officer is not allowed to vote in provincial elections. (Circle your answer.)
• True
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10. What are the three requirements to be a voter?
• A Canadian citizen
• 18 years of age and older
• A resident of Manitoba for at least six months prior to election day
11. What is an electoral division?
• For provincial elections, Manitoba is divided into 57 geographic areas called electoral divisions. Each electoral 		
division has about 22,000 people and elects one MLA. This distribution of MLAs ensures fair and equal 			
representation for the citizens of Manitoba.
12. How many electoral divisions do we have in Manitoba?
• 57
13. The election official who registers voters by adding their names to the voters list is called the:
• registration agent
14. Two MLAs are elected to represent each electoral division. (Circle your answer.)
• False: One MLA is elected to represent each electoral division.
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Each pair will research one question on the Elections Manitoba website: www.electionsmanitoba.ca
1.

Who can make a contribution in Manitoba?

2.	Is there any limit on contributions that can be made in a calendar year to a political party or candidate?
If yes, what is the limit?
3.

What is a fundraising event?

4.

What is a candidacy period?

5.

What is the annual limit on advertising expenses that can be incurred by a registered political party?

6.

How are the election expenses for candidates calculated?

7.

How is the limit calculated for the candidates’ advertising expenses?

8.

Which returns do parties have to file under The Election Financing Act?

9.

For how many years do political entities have to keep their records on file?

10. What is the eligibility requirement for a candidate to obtain reimbursement of election expenses?
11. What is the penalty for candidates who exceed their spending limit?
12. When is a fundraising event not counted as a contribution?
13. What is a contribution?
14. What is a non-monetary contribution?
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Each pair will research one question on the Elections Manitoba website: www.electionsmanitoba.ca
Note: <> represents the sub section in The Election Financing Act
1. Who can make a contribution in Manitoba?
• See section 33
2. 	Is there any limit on contributions that can be made in a calendar year to a political party or candidate?
If yes, what is the limit?
• See sections 34(1) & (3)
3. What is a fundraising event?
• See section 115
4. What is a candidacy period?
• See section 115
5. What is the annual limit on advertising expenses that can be incurred by a registered political party?
• See sections 58(1) & (2), 57 & 59(1) & (2), Definition: 115
6. How are the election expenses for candidates calculated?
• See section 52(1)
7. How is the limit calculated for the candidates’ advertising expenses?
• See section 52(2)
8. Which returns do parties have to file under The Elections Finances Act?
• See sections 62(1)1(a-c), 62(1)2 & 62(2)
9. For how many years do political entities have to keep their records on file?
• See sections 72(1), 86(4)(e)
10.

What is the eligibility requirement for a candidate to obtain reimbursement of election expenses?

• See section 74(1)
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What is the penalty for candidates who exceed their spending limit?

• See sections 73(2), 74(2)
12.

When is a fundraising event not counted as a contribution?

• See section 32(6)
13.

What is a contribution?

• See section 32(1)
14.

What is a non-monetory contribution?

• See section 32(1)
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Electoral Division: Fort Whyte
Number of Registered Voters: 14,542
Advertising Spending Limit: $8,400
Overall Spending Limit (includes advertising limit): $40,800
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Electoral Division: Southdale
Number of Registered Voters: 15,550
Advertising Spending Limit: $9,000
Overall Spending Limit (includes advertising limit): $43,700
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Electoral Division: Charleswood
Number of Registered Voters: 14,265
Advertising Spending Limit: $8,250
Overall Spending Limit (includes advertising limit): $40,100
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Electoral Division: Seine River
Number of Registered Voters: 14,686
Advertising Spending Limit: $8,500
Overall Spending Limit (includes advertising limit): $41,200
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Electoral Division: Steinbach
Number of Registered Voters: 12,934
Advertising Spending Limit: $7,500
Overall Spending Limit (includes advertising limit): $36,300
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Electoral Division: Thompson
Number of Registered Voters: 10,414
Advertising Spending Limit: $6,000
Overall Spending Limit (includes advertising limit): $29,200
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Electoral Division: Tuxedo
Number of Registered Voters: 14,778
Advertising Spending Limit: $8,500
Overall Spending Limit (includes advertising limit): $41,500
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Political Party 8
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Electoral Division: Kildonan
Number of Registered Voters: 14,778
Advertising Spending Limit: $8,500
Overall Spending Limit (includes advertising limit): $41,500
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Electoral Division: Kewatinook
Number of Registered Voters: 10,081
Advertising Spending Limit: $5,800
Overall Spending Limit (includes advertising limit): $45,100
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Political Party 10
Party Name:

YOUR
TO
power

Electoral Division: Burrows
Number of Registered Voters: 11,225
Advertising Spending Limit: $6,500
Overall Spending Limit (includes advertising limit): $31,500
How will your party advertise? Examples: brochures, television, posters,

billboards, radio, internet, newspapers, fundraisers etc.
Note: Use the “Financial Records and Organizer” (see appendix) to help
organize your ideas and thoughts. Record all decisions and costs in this
table as this will represent your financial records.
1. F irst create a wish list of all the different ways you would like to advertise
and run your campaign.
2. F or each item on your wish list, estimate the cost.
3. R
 esearch local newspapers, tv stations, radio stations, printers etc. to
come up with the actual cost.
4. R
 ank the list based on the value of the item (cost efficient and effective
media).
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Wish List
Cost per Item
Actual Cost
Quantity
				

Item ’s Value
or Importance

Selection
Yes/No

Example:
Brochures

Must have!

Yes!
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VOTER INFORMATION CARD
Just before an election, Elections Manitoba mails this to all citizens who are on the voters list.
It has all the information voters need on election day: date and times of the election; address of the voting
station; and contact information if they have questions. The card also confirms the person is registered to vote.

REGISTER OF VOTERS
This is an official record of the names of all citizens who meet the criteria to be eligible to vote in elections.
This is the foundation of free and fair elections. It is often called the voters list.

MLA
This means Member of the Legislative Assembly.
Every four years, voters in each of the 57 electoral divisions in Manitoba elect one representative. That person
becomes the voice of their constituents in the provincial government, or the Member of the Legislative
Assembly.
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EFFECTIVE REPRESENTATION
This is when the number of people elected to a government is fair for citizens and efficient for government.
Manitoba has over 1.2 million people and is divided into 57 electoral divisions. Each division has a similar number
of people – about 22,000. And each division elects one MLA to the provincial government.
This ratio – one MLA to 22,000 people – is big enough for the government to be efficient. It’s also small enough
for MLAs to get to know the needs of their constituents, and to have an effective voice in government. This ratio
ensures all Manitobans are represented fairly and equitably, wherever they live in the province.

ELECTORAL DIVISIONS
Manitoba is divided into 57 of these geographic areas for provincial elections. Each area has about 22,000 people
and elects one MLA.
This ratio of one MLA to every 22,000 people, or constituents, ensures fair and effective representation for the
citizens of Manitoba.

DEMOCRACY
This means “rule by the people.” This term comes from the ancient Greek word demokratia.
demos = people
kratos = power
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CONSTITUENTS
These are the people, or citizens, who politicians represent in government.
They include every person who lives in an electoral division: people who vote; people who choose not to vote;
children and youth; even people who are not eligible to vote.
In Manitoba, the elected representative for an electoral division is called a Member of the Legislative Assembly.

CANDIDATE
This is a person who runs in an election and wants to be the government representative for an area.
This person may or may not belong to a political party. If they are not connected to a party they are known as an
independent.

VOUCHING
This is a way to have someone else confirm your identity.
This happens during elections when a person who is on the voters list wants to vote, but does not have proper ID.
Another person from the same electoral division (who does have ID) can sign an oath to confirm the identity of
the person with no ID.
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REGISTRATION AGENTS
These are temporary employees who are hired by Elections Manitoba during elections.
Their job is to make sure the names of all eligible voters are on the voters list. They visit areas where people move
often. They may also set up booths in public places, or at community events to help people register to vote.

VOTER TURNOUT
The percentage of eligible voters who cast ballots in an election.
One of the best ways for governments to know if citizens are taking part in elections is to analyze these numbers.

MANITOBA LEGISLATIVE ASSEMBLY
This is the group of 57 MLAs who make up the provincial government.
MLAs are elected by voters every four years to create and pass laws.
The building where they work in Winnipeg is called the Manitoba Legislative Building, or the Legislature.
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PHASE 3
Political Experience

Let the Campaign Begin!
Students discover the twists and turns of a campaign – how to
present, debate, and analyze issues from all sides, cut through
the maze of information and influence of the media, and
make informed choices.
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reference

Voters

Candidates

Political Parties

• Must be Canadian citizens, 18
and live in Manitoba for six months
prior to election.

• Must be Canadian citizens, 18
and live in Manitoba for six months
prior to election.

• Must file an application for
registration, including financial
statements.

• Advance voting:

• Do not need to reside in the
electoral division in which they are
running.

• Must register in order to:

- Available Thursday to Thursday
the week before election day
- Available to voters who want to
vote early at any voting station in
Manitoba (including voters who
will not be able to vote on election
day)

• Can run independently or for a
political party.
• Can withdraw any time prior to
election day (must file a written
declaration with the officer).

- Issue income tax receipts for
contributions
- Have party name on the ballot
with the name of its candidate
- Have registered name protected
from other parties wanting to
register with a similar name

- Must have government-issued
photo identification or two other
pieces of identification that
together confirm their identity
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PHASE 3

Political Experience
Grade 6 students learn:

Supports Curriculum Outcomes:
Grade 6:

1. Candidate roles and responsibilities and will:

6-KC-004 Identify the ideals of democracy
and describe the influence of democracy on
the quality of life for Canadians.

• List three criteria required for a person to run as a candidate
• D
 efine a candidate and the name of the position he/she is running for in
a provincial election (MLA)
• E xplain why it is important for candidates to obtain 50 signatures in
order to qualify for nomination
2. T he significance of political parties and the campaigning process
and will:
• Define political parties
• U
 nderstand how running with a party differs from running independently
• L ist the advantages and disadvantages of working independently as
opposed to running in a political party
3. The responsibilities of an eligible voter and will:
• Explain how the media can influence the way people vote in an election
• E xamine different perspectives of a message in order to come to a
conclusion
• L ist all the different forms information can take
• C
 reate their own advertisement following a set of criteria

Grade 9 students learn:
1. The roles and responsibilities of political parties and will:
• P
 rovide examples of the struggles political parties and candidates face
during the campaign period
• E xperience the different ways candidates can participate in a campaign
2. T heir rights and responsibilities as voters during the campaign
process and will:
• Study the influence of the media during campaigns
• L earn to examine issues from different points of view
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6-KP-050 Define the term political party and
identify political parties and their leaders in
Canada.
6-KP-051 Describe the characteristics of the
electoral processes in Canada.
6-KP-053 Identify elected or appointed
municipal, provincial, and federal
government representatives and describe
their main responsibilities. (Include:
Governor General, Manitoba LieutenantGovernor)
Grade 9:
9-KC-005 Give examples of ways in which
government affects daily life. (Include:
Aboriginal, federal, provincial, local)
9-KC-008 Describe electoral processes and
roles of political parties.
9-KC-011 Identify ways in which democratic
ideals have shaped contemporary Canadian
society.
9-KC-012 Assess the advantages and
disadvantages of democratic processes
in Canada. (Include: majority or minority
issues)
9-KC-013 Describe their responsibilities and
rights as citizens of Canada and the world.
9-KP-046 Give examples of ways in which
people can individually and collectively
influence Canada’s political and social
systems. (Examples: voting, political parties,
labour organizations, civil disobedience,
NGOs, lobbying)

PHASE 3

Political Experience
Grade 11:
How much influence do governments have
in the everyday lives of most citizens?
What are the responsibilities of a citizen?
What part does the media play in our
political system?
Related Curriculum Outcomes:
Grade 4:

YOUR

powerTO

Grade 11 students learn:
1. To gather and analyze information to make well-informed
decisions and will:
• Break down issues and analyze them from different perspectives
• U
 nderstand the source of information and the impact the source has
(include role of the media)

4-KC-002 Identify democratic ideals in
Canadian society (Examples: equality,
freedom, citizen participation in
government)
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GRADE 6
less o n 1 o f 2

Lesson Objectives
Students learn about candidates and political parties in Manitoba:
• Independent candidates
• Political parties
• Independent and group decisions

Supports
Curriculum Outcomes:
6-KC-004
6-KP-050

Teaching Strategies

6-KP-051

• Evaluation of Issues
• Advantages & Disadvantages
• Journal Reflection

6-KP-053

Related
Curriculum Outcomes:

Activating Strategy

4-KC-002

1. Class begins with a quiz (see appendix) that will assess how much students
know about candidates, political parties, MLA’s.

Resources/Materials

2. This quiz will not count for marks but it will help you assess prior knowledge
as well as teach new facts.

• Quiz and answer key
• Example Issues

3. Once students have answered the questions, correct the quiz as a class (see
appendix for answer key).

• T-Table and answer key

Acquiring Strategy
Evaluating an Issue
1. Write an issue on the board. (Example: The school is thinking of banning all
headgear on school property because of its gang-related image.)
NOTE: See appendix for other example issues.
2. Ask students to write down the positive, negative and interesting aspects of
this issue.
3. Now ask students to choose a side, agree or disagree, and state the reason
for their choice.
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4. O
 nce students have had enough time to choose a side and state their
reasons, split students into groups of three or four, making sure there is
a mixture of students who agree and students who disagree in each group.
5. A
 sk each group to come up with one solution to the problem. Everyone
has to have a say in the solution, and everyone has to agree on the
solution.
6. Assign a specific role to each student in the group:
• Recorder
• Reporter
• Project manager (keep the group on task)
• Noise monitor (optional)
7. T he reporter will present his or her group’s solution to the class, each
group going one at a time.
8. O
 nce the presentations are over, ask students to remain in their groups for
a debriefing activity.
9. Ask each group to come up with an answer to the following:
	Was it easier to make a decision on your own or as a group? What are
the advantages and disadvantages to working alone? What are the
advantages and disadvantages of working in a group?
10. A
 sk the reporters to share their answers with the class. Write down key
words on the board from the answers that are shared.

Applying Strategy
Pros and Cons Activity
1. R
 eview the definitions and key points with the class for the terms
independent and political party (learned during the quiz).
2. A
 sk students to write down on the T-Table (see appendix) the advantages
and disadvantages of running as a candidate in a
political party.
NOTE: Refer to the T-Table answer key for further ideas (see appendix).
3. A
 sk students to make the same kind of list for independent candidates.
	HINT: Connect back to the evaluating an issue activity. Candidates will
also face similar problems.
	SUGGESTION: Once students have completed their list of advantages and
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Earn a
This assignment can be shared with the
class or used for assessment purposes.

disadvantages, ask them to find a partner and share answers.
Ask groups to come up with one new advantage and one new
disadvantage as a team.
4. Ask each student to share one advantage and one disadvantage with the
class.
5. Add more words to the list on the board from the evaluating an issue
activity. This will show students how the activity they did is very similar to
the challenges candidates face when working independently and working
with a group (political party).

Debriefing
Journal Assignment
1. Ask students to work on an answer to the following question for the
remainder of the class and turn in their answers when finished:
	Write about a time when you had to make a decision on your own, but you
wished you could have asked someone else what he/she would have done.
Who do you wish was there? Why?
	SUGGESTION: As an alternative or additional journal assignment, ask
your students to write about a decision they made that was influenced
by other people. Was it a good experience? Do they wish they had gone
with their initial decision?
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Q U IZ

Political Experience
1. What does MLA stand for?

2. What are the main responsibilities of an MLA?

3. What is a political party?

4. How are political parties created?

5. What is the definition of a candidate?

6. How does the creation of the voters list affect candidates and political parties?

7. How many political parties do we have in Manitoba?

8. Name four political parties that are registered in Manitoba.
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9. The Chief Electoral Officer is not allowed to vote in provincial elections. (Circle your answer.)
True or False
10. What are the three requirements to be a voter?

11. What is an electoral division?

12. How many electoral divisions do we have in Manitoba?

13. Two MLAs are elected to represent each electoral division. (Circle your answer.)
True or False
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1. What does MLA stand for?
• Member of the Legislative Assembly
2. What are the main responsibilities of an MLA?
• To represent the residents in their electoral division in the legislature
• To support or disagree with proposals put forward by government
3. What is a political party?
• A
 political party is a group of people who are organized to support candidates during elections. Candidates
associated with political parties will share similar views on issues.
4. How are political parties created?
• A
 nyone can create a political party at any time. To be officially recognized as a political party in Manitoba, the
party must register with Elections Manitoba.
5. What is the definition of a candidate?
• A
 candidate is someone who wants to be elected as a Member of the Legislative Assembly. Some candidates
belong to political parties while others do not. Candidates that don’t belong to political parties are called
independent candidates.
6. How does the creation of the voters list affect candidates and political parties?
• T he number of people on the voters list will affect the amount of money political parties and candidates can
spend during the election campaign.
7. How many political parties do we have in Manitoba?
• Six (as of April 2016; see www.electionsmanitoba.ca for a current list)
8. Name four political parties that are registered in Manitoba.
• See www.electionsmanitoba.ca
9. The Chief Electoral Officer is not allowed to vote in provincial elections. (Circle your answer.)
• True
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10. What are the three requirements to be a voter?
• A Canadian citizen
• 18 years of age and older
• A resident of Manitoba for at least six months prior to election day
11. What is an electoral division?
• A
 n electoral division is one of the 57 areas into which the province of Manitoba is divided for the purpose of
elections. Each electoral division will be represented by an elected candidate. The province is divided this way
to make sure there are roughly the same number of voters in each division.
12. How many electoral divisions do we have in Manitoba?
• 57
13. Two MLAs are elected to represent each electoral division. (Circle your answer.)
• False: One MLA is elected to represent each electoral division

Appendix P3-D

E P L E IS S U ES
ITALM
ETX

cael Experience
PSuoblititl

YOUR

powerTO

1. T he school is thinking of increasing the number of school days because authorities feel that students have too
much free time and are causing trouble in the community.
2. T he school is thinking of shortening lunch time from one hour to 30 minutes so that students can have more
learning time in the classroom.
3. T he basketball coach has decided to let anyone who comes to tryouts join the school team so that all students
can participate in school sports teams.
4. T he government is thinking of increasing the drinking age to 21 because police are stopping too many
18-year-olds driving under the influence of alcohol.
5. T he city is thinking of limiting every household to one garbage bag per week because the dumping sites are too
full.
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Candidate in Political Party
Advantages (Pros)

Disadvantages (Cons)
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Independent Candidate

Candidate in Political Party

Advantages (Pros)

Disadvantages (Cons)

Advantages (Pros)

Disadvantages (Cons)

Flexible

Less guidance and
expertise on the
electoral process

Guidance

Less flexible

More experience on
how to run an election

Need to follow
constituency
rules and regulations of
the party

Not tied to anyone –
you can create your
own political image
Don’t have to agree
with anyone
Freedom
Own schedule

Less support (money,
volunteers, workers)
Less experience
Need to create your
own image which
requires a lot of effort,
time and people (staff
and volunteers)
More difficult to raise
funds
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More support (money,
volunteers, workers)
Image – people will vote
for you because they
agree with the
political party’s ideas

May not get elected
to be a candidate
Example: If more than
one person wants to
represent a political
party in one electoral
division, party runs
an internal election
to select only one
candidate

GRADE 6
less o n 2 o f 2

Lesson Objectives
Supports
Curriculum Outcomes:
6-KP-051

Students learn the responsibilities of a voter during a campaign:
• Sources of information
• Information gathering
• Information analysis
• Campaign process

6-KC-004

Related
Curriculum Outcomes:
4-KC-002

Resources/Materials
• Crossword Challenge and answer key

Teaching Strategies
• Crossword
• Simulations
• Evaluation

Activating Strategy
Crossword Challenge Review

• Individual Critique
• Group Critique

1. Hand out the Crossword Challenge face down (see appendix).
2. When each student has a copy, ask the class to turn their handouts over and
begin the challenge.
3. Give students seven minutes to finish; do in a pop quiz format or
just for fun.
4. Now take a few minutes to correct the questions in class. Students can mark
their own crosswords.

Acquiring Strategy
Media Influence
1. Along with the class, select a beverage type to serve as a theme for this
activity. Examples include: soft drinks, health drinks, sports drinks etc.
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	SUGGESTION: For fun, organize a taste test in the classroom and ask
students to include their taste preference on the Individual Critique
sheet. Once every group has presented their work at the end of the
lesson, the teacher can poll the class to see if student attitudes/
preferences have changed now that they know more about the product.
2. Divide the class into four groups.
3. Give each group a specific task:
Group 1 – Advertising
L ook for advertisements promoting beverages (newspaper, billboards,
radio, tv, magazines).
Group 2 – Corporate Marketing
L ook for materials produced by the company, but not in the form of
advertisements such as company websites and newsletters.
Group 3 – Independent
F ind information about the product from independent sources such as local
newspapers, journals, Health Canada etc.
Group 4 – Third Party
F ind ads that include a sponsor – a person or company lending his/her or
its name and image to the beverage company in support of the product
(example: celebrity sponsor). Both the beverage company and the sponsor
will benefit from this support. Sponsors are similar to third parties.
	NOTE: A third party is a person or group other than a candidate,
registered political party or constituency association who spend money in
support of a candidate or a platform (example: a group of taxpayers run
advertising that supports a political party’s position on deep tax cuts).
4. E ncourage students to look in magazines, on the Internet, in newspapers
and on radio and TV etc. to find the samples they need.
5. E ach student must find at least one source of information (one article,
advertisement etc.) to present to his/her group.
6. S tudents are to bring their findings to their group table and review them
individually. While reading, have students fill out the Individual Critique
(see appendix) which will help them analyze what they are reading and
seeing.
	SUGGESTION: If there is an election going on when you’re teaching this
lesson, have students choose candidates or parties who are running in the
election instead of beverages or do both. The beverage activity can be a
good way to transition into the real-life election scenario.
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Applying Strategy
1. Once everyone has read the articles/ads individually, have each group fill
out one Group Critique for each article/ad (see appendix).
	NOTE: Critique sheets can be presented to the class by a volunteer from
each group.
2. Ask students to discuss the purpose of the previous activity and think
about its connection to the campaigning process.
3. Once students have completed the list on their own, ask students to share
their learning with a partner.
4. Instruct each pair of students to think of two new things they learned
today.
	NOTE: Explain that whatever we read or hear affects the decision
we make. During an election, the way candidates communicate
their messages and campaign, the way the news media portray the
candidates and parties, and the extent to which individual voters educate
themselves will influence the outcome of the election.

Debriefing
1. Ask each student to share one thing they learned from the activity. When
sharing, it is important that the same response not be repeated. This will
encourage students to think a little deeper.
2. Example responses include:
It is your responsibility to educate yourself and be informed.
Information comes in many different formats.
The visual presentation of information affects how you interpret it.
The way a message is written affects how you interpret it.
Everyone will interpret a message differently.
Advertisements don’t always give you all the information.
	It is important to be aware of different sources of information to get a
better understanding of the bigger picture.
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ACROSS
2.	The piece of paper used at the voting station to make
sure no one votes twice is called a _____ list
4. To make a choice
6. Rules make elections _____
9. A person you can vote for
10. Where you put your ballot
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1. _____ party
3. Ballots are marked in ______
5.	The word you write on the front of your ballot if you
don’t want to vote for any of the candidates
7.	A person elected in a Manitoba provincial election
becomes a Member of the Legislative _____
8. The paper you mark your ‘X’ on

E
C ROES SWO R D C H A L L E N G
L ER KEY
TAIT
N SW

YOUR

SPuoblitititlcael Experience

V O T E R
P
V O T E
L
D
E
F A I
I
C
T
S
S
I
L
B
C A N D I D A T E
A
L
N
M
L
L
E
B O
L
O
D
Y
T
2

1

4

powerTO

5

6

7

8

9

10

3

S
E
C
R
E
T
X

Appendix P3-I

E
U
IQ
IT
R
C
L
A
U
ID
E
IV
L
D
IT
IN
T

cael Experience
PSuoblititl
Name:

Date:

Title of Article/Ad:

Source:

Date Published:

1. What is the main message?

2. Is this in support of or against the product? Explain.

3. After viewing this, would you consider purchasing this product? Explain.
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Group Name:

Date:

Title of Article/Ad:

Source:

Date Published:

1. What is the main message?

2. Is this in support of or against the product? Explain.

3. After viewing this, would you consider purchasing this product? Explain.

4. A
 s a result of your discussion with group members, has your point of view changed? How and why?
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GRADE 9
less o n 1 o f 1

Lesson Objectives
Supports
Curriculum Outcomes:
9-KC-005

Students learn about voters, political participants and the
campaign process:
• Critical analysis of issues
• Campaign experience – from all sides
• Citizen participation in the political system

9-KC-008
9-KC-011

Teaching Strategies

9-KC-012

• PMI (Plus, Minus, Interesting)
• CAF (Consider All Factors)
• OPV (Other People’s Point of View)
• Evaluation of Issues
• Discussion

9-KC-013
9-KP-046

Related
Curriculum Outcomes:
6-KC-004

Activating Strategy

6-KP-050
6-KP-051

Looking at All Sides

• Poster paper

NOTE: This lesson is designed to teach students how to examine an idea using
systematic thinking skills and to give students practice using Edward de Bono’s
thinking tools. Students will have the opportunity to consider all factors (CAF),
examine other people’s point of view (OPV) and distinguish the plus, minus
and interesting facts of an idea (PMI).

• Markers

1. Before the class enters the room, write the following issue on the board:

Resources/Materials
• Issue Statement
• de Bono Activity Description Cards

The school is proposing that all headgear be banned from school property.
2. Ask students if they approve of this idea.
3. Hand out the Issue Statement sheet (see appendix) to students and give
them a few minutes to fill out the boxes.
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Acquiring Strategy
1. D
 ivide the class so there are eight groups with approximately the same
number of students in each.
2. G
 ive students a few minutes to discuss their Issue Statement sheet as a
group.
3. H
 ave each group create one copy of the Issue Statement sheet to
represent the group discussion.

Earn a
This exercise can be used for assessment
purposes or responses can be shared in a
discussion with the class.

Applying Strategy
1. E ach group will focus on one task (see appendix for de Bono Activity
Description Cards):
• Two groups of Plus, Minus, Interesting
• Two groups of Consider All Factors
• Four groups of Other People’s Views
- Students buying and wearing hats (two groups)
- Companies making hats (two groups)
2. G
 ive groups poster paper and a marker and ask one student in each group
to record the ideas on the poster that will be presented to the class at the
end of the activity.
3. A
 sk each group to present their ideas and thoughts to the class.

Debriefing
1. O
 n a piece of paper, ask students to answer the following questions
individually:
Name two things you learned from the PMI exercise.
Name two things you learned from the CAF exercise.
Name two things you learned from the OPV exercise.
	Do you feel differently about the issues after the presentations, compared
to your initial reaction?
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Remember an issue statement involves controversy – different people see the issue different ways. Take a look at
the situation you are asked to use for an issue statement. Are there two or more sides to it?
The issue is whether or not…

My opinion is…

• Because…

• Because…

• Because…
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Plus, Minus, Interesting (PMI)
Main Principles
• Help you think of the positive, negative and interesting aspects of an idea
• Stop you from rejecting an idea that you don’t like at first
• Help you see the negative aspects of an idea you do like right away
• A
 llow you to make judgments based on the value of the idea and not on your emotions
at that given moment in time
• H
 elp you decide if you like or dislike an idea by encouraging you to look at the positive
and negative aspect of it
Today’s issue is:
Think of the Plus, Minus and Interesting factors of this issue:
Plus
•
•
•
•
Minus
•
•
•
•
Interesting
•
•
•
•
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Consider All Factors (CAF)
Main Principles
• Help you before you choose, decide or plan
• Help you consider all factors first and then select the ones that matter most
• H
 elp you discover that asking someone else for other factors may help you remember
ones you left out
• Help you consider all the factors, not just the ones that are the most obvious
• H
 elp you discover that sometimes forgetting to consider an important factor may change your answer or
plan
Today’s issue is:
List all the factors you will need to consider to make a decision about today’s issue:
•
•
•
•
•
•
•
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Other People’s View (OPV)
Main Principles
• Remind you to consider other points of view, whether you agree with them or not
• H
 elp you discover that there may be more than one right answer to a problem by considering other
people’s points of view
• Help you understand how another person might view your point of view
• T each you that it is important to consider other people’s views because the way they think and feel about
the situation can be just as important as the situation itself
Today’s issue is:
Think of how the people affected will view this idea from their perspective. See attached handout to help you
organize your thoughts.
Example:
Situation: A salesperson is trying to sell you a sports car.
Salesperson’s Point of View: Show you how sharp the car is, how great the tires, paint and engine etc.
are – all in hope of getting the most money for the car.
Your Point of View: To see whether the car has been in a previous accident, how much spare tires cost, how
much gas the car uses, and the price of the car – all in hope of getting the best value for your money.
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Other People’s View (OPV)
Person 1

Person 2

Point of View for: _________________

Point of View for: _________________

•

•

•

•

•

•

•

•

Person 3

Person 4

Point of View for: _________________

Point of View for: _________________

•

•

•

•

•

•

•

•
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GRADE 11
less o n 1 o f 1

Lesson Objectives
Supports
Curriculum Outcomes:
How much influence do governments
have in the everyday lives of most
citizens?
What are the responsibilities of a 		
citizen?
What part does the media play in our
political system?

Students learn how to analyze information:
• Critical thinking process
• Application of critical thinking to political issues

Teaching Strategies
• Research
• Six Thinking Hats

Activating Strategy
1. Before the lesson, ask students to research what political parties are and
when and why they developed.

Resources/Materials
• Video
(10 minute video clip on any issue)

2. Have students bring their answer to class and develop a definition as a
group.
	SUGGESTION: See the pros and cons activity for Grade 6 (Phase 3 Lesson 1
of 2) to show students the advantages and disadvantages of political parties
and independent candidates.
3. Show students a video clip (maximum 10 minutes) on any current issue that
is relevant to them. Ask them to formulate an opinion on the issue and be
prepared to defend their opinion in a few sentences.
4. Have students share with the class their positions on the issue and how that
conclusion was reached.
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Acquiring Strategy
Now have your students examine the issue using the Six Thinking Hats
method.
1. S how the video again.
2. Have students take notes that are specific to their hat colour.
3. H
 ave each group come together and create a master list that represents
its hat colour.
4. Have each group present its findings to the class.
5. P
 oll the class again to see if opinions have changed since first watching the
video. If so, why?

How to
Divide the class into five groups, each with
its own job. A sixth group is optional:
• White Hat Group: Look for the facts.
Analyze the information and identify
what concrete knowledge you can take
away from it.
• Red Hat Group: Using only intuition, gut
reaction, and emotion, identify all the

Applying Strategy

problems surrounding the issue. Your

1. S plit the class into several groups and have each group pick a political
issue from a past or present election such as lowering the voting age,
tuition fees etc. Have groups evaluate their issue using the Thinking Hats
method and present their evaluation to class. Students can present their
analysis in any format.

affect people’s emotions.

job will be to consider how this issue will

• Black Hat Group: Look for only the
negative points. Be cautious and
defensive in your thinking. Point out the
weak points of the issue.

Debriefing
1. D
 iscuss how this method of thinking might be useful during an election.
(Examples include: when voters have to consider party platforms and who
to vote for, when parties and candidates develop their platforms/positions
on certain issues.)

• Yellow Hat Group: Think positively. Look
at the issue optimistically, identifying the
advantages and the value in it.
• Green Hat Group: List solutions to the
problem – and be creative about it.
Don’t worry about criticism – all ideas
are good ideas.
• Blue Hat Group (optional): Provide a
summary of all the comments made
after each group has shared its findings.
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Grades 6, 9, and 11
The purpose of the activity is to experience the campaigning phase
within the classroom and prepare for the mock election in Phase 4.

Resources/Materials

1. Have students choose a topic that matters to them.

Suggested Topics

2. Select three volunteers to be candidates.	

Grade 6:

	Each candidate will have to choose a position on the issue (their platform).
For example;

What is appropriate to wear to school?

Grade 6:

Grades 9 and 11:
The school proposes to ban the sale of “junk”

• Uniform

food in school.

• Dress code
• No dress code or uniform – wear whatever you like!
	Grades 9 and 11:
• No, “junk” food should not be banned from sale in schools.
• Provide healthy snacks and gradually phase out “junk” food.
• Sell only healthy snacks.
3. G
 ive candidates time to create their platforms outside of class and then
present to the voters.
LOOKING AHEAD: In Phase 4 students will have to vote for the candidate
they support. You can prepare the ballots (see appendix) now by writing
the names of the candidates in the blank rectangles and then photocopying
enough for all the voters.
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PHASE 4

Democratic Experience

The Power of Participation!
Students put into practice every aspect of the election
process. They experience how to vote, the impact of their
vote, how to convey messages using the media, how to
volunteer with political parties, and much more.

YOUR

powerTO

Democratic Experience

reference

Election Day in Manitoba

Election Costs in Manitoba

• Always a Tuesday.

• Approximately $13.5 million in
2016, $11.9 million in 2011, $7.5
million in 2007, and $6.2 million in
2003.

• Employees have a right to three
consecutive hours to vote at the
discretion of the employer (i.e.,
three hours agreeable to both
employee and employer).
• Candidates can campaign no closer
than 50 meters (164 ft.) from the
entrance of the building where a
voting station is located.
• Only voters and voting officers are
allowed to place ballot papers in
the ballot box.

• Political parties, candidates and
auditors receive reimbursements
for election expenses:

Voter Turnout
(recent Manitoba elections)
• 57.4% in 2016
• 55.8% in 2011
• 56.7% in 2007
• 54.0% in 2003

- $3.4 million in 2016
- $2.7 million in 2011
- $2.4 million in 2007
- $2.0 million in 2003

• Elections can be postponed only
in extreme cases; the LieutenantGovernor may order the issue of a
new writ.
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PHASE 4

Democratic Experience
Grade 6 students learn:

Supports Curriculum Outcomes:
Grade 6:

1. The steps of the voting process and will:

6-KC-004 Identify the ideals of democracy
and describe the influence of democracy on
quality of life for Canadians.

• Participate in a voting simulation
• Define and give examples of the different forms of voting
• Give examples of how voting is free, fair and accessible
• Describe how decisions are made in the legislature
• Come to a consensus as a class, based on one issue
2. The value and impact of their vote and will:
• Describe the importance of individual participation and how it will impact
decisions that will be made for the group

Grade 9 students learn:
1. The steps of the voting process and will:
• Participate in a voting simulation
2. The impact of elections and will:
• Discuss the impact of the results on different individuals/groups
• Analyze issues from past elections
• Discuss the value of participation

Grade 11 students learn:
1. How to describe different ways to participate:
• Vote on election day
• Join a political party
• Contact elected representatives
• Form demonstrations
• Use the media to convey a message
2. The value of participation and will:
• Debate issues and defend their position
• Discuss and experience the impact of one vote
• Discuss and experience the impact of low youth participation
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6-KP-051 Describe the characteristics of the
electoral processes in Canada.
6-KP-053 Identify elected or appointed
municipal, provincial, and federal government
representatives, and describe their main
responsibilities. (Include: Governor General,
Manitoba Lieutenant Governor)
Grade 9:
9-KC-005 Give examples of ways in which
government affects daily life. (Include: Aboriginal,
federal, provincial, local)
9-KC-008 Describe the electoral processes
and the roles of the political parties.
9-KC-013 Describe their responsibilities and rights
as citizens of Canada and the world.
9-KC-014 Describe current issues related to
citizenship in Canada.
9-KC-046 Give examples of ways in which
people can individually and collectively influence
Canada’s political and social systems. (Examples:
voting, political parties, labour organizations, civil
disobedience, NGOs, lobbying)
Grade 11:
How much influence do governments have in the
everyday lives of most citizens?
What are the responsibilities of a citizen?
Related Curriculum Outcomes:
Grade 4:
4-KP-042 Identify levels of government
and give examples of their responsibilities.
(Include: municipal or local, provincial
or territorial, First Nations, and federal
governments)

GRADE 6
less o n 1 o f 1

Lesson Objectives

Supports
Curriculum Outcomes:
6-KP-051

Related
Curriculum Outcomes:
9-KC-013

Resources/Materials
• Definitions:Types of Voting
• Voting Scenarios and answer key

Students learn about the voting process:
• Types of voting
• Concept of free, fair and accessible elections

Teaching Strategies
• Definitions
• Application

Activating Strategy
Remembering Last Class
1. Go around the class and ask each student to share one thing they remember
from last class. This can be something funny that happened, something they
liked, something new they learned etc.

Acquiring Strategy
Guess, Write, Confirm Activity
1. Read out one definition from the Types of Voting handout (see appendix)
without revealing the name of the term.
2. Give students time to write down the definition and make their best guess
as to the name of the type of voting.
3. Reveal the correct name of the term and then move on to the next
definition.

141

Phase 4– Democratic Experience

Applying Strategy
Application to Life Activity
1. Now that students have completed their written list of all the terms and
definitions, give them an opportunity to apply their learning.
2. Give students the Voting Scenarios handout (see appendix). The task will
be to name the type of voting each person will do in each case.
3. Once students have tried the questions on their own, ask each student to
turn to a partner to check their answers and make changes if they think
changes are required.
4. While students are working on the handout, write down the list of terms
on the board.
5. Make each group responsible for one of the questions. If question number
one is an example of advance voting, then one group member will go
to the board and enter in the number one under the heading “Advance
Voting”.
6. Once each group has shared an answer, reveal the correct pairs.
7. Explain why the answers on the board are correct or incorrect.
	SUGGESTION: When the exercise is complete, give students copies of the
Types of Voting handout and the Voting Scenarios answer key so they
have clean, correct copies of the information.

Debriefing
1. Ask students to take out a piece of paper and answer the following
questions:
	From this activity, what three new things did you learn about the electoral
process that you did not know before today’s class?
	What does this activity show you about the overall election process?
(Possible answers: free, fair and accessible for all, everyone can vote,
people in jails can vote etc.)
What, if any, questions do you still have about the electoral process?
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Regular voting stations: open from 8 a.m. to 8 p.m. on election day
Advance voting stations: for anyone who wants to vote early (including people who are unable to vote on election day).
They are open on the second Thursday before election day until the following Thursday, from 8 a.m. to 8 p.m., noon to 6 p.m.
Sunday.
Homebound voting: available to people who cannot get from their home to their voting station because of a disability (also
available to their caregiver)
Absentee voting: for people who are away during advance voting and on election day (examples: people traveling, working,
or studying away from home)
Institutional voting: voting stations set up on election day in health care facilities (hospitals, seniors residences etc.) and at
correctional facilities (jails)
Personal security protection: Voters who do not want their personal information (name, address) on the voters list for
security reasons have the option of having their identity protected by applying as a personal security voter.
Voting for the visually impaired: Braille ballot templates and large print lists of candidates are available at the voting station.
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1. Joanne is in a wheelchair and she cannot arrange to get to her voting station. How will Joanne vote?

2. Mike is visually impaired. How will Mike vote?

3.	Larissa is studying at a university in Alberta. It will take her eight months to finish her classes, however she
plans to return to live in Manitoba. How will Larissa vote?

4. Greg is recovering from surgery and will be at the hospital on election day. How will Greg vote?

5.	Adam travels quite often for his home business and he cannot guarantee he will be here on election day. How
will Adam vote?

6. Kevin has planned a vacation and will be away on election day. How will Kevin vote?

7.	Mary has been studying at a college in Ontario for two years and is not planning to return to Manitoba once
she graduates. How will Mary vote?
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8. Bertha is in a personal care home and is unable to leave. How will Bertha vote?

9. Jim is finishing a one-year sentence in a correctional facility (jail). How will Jim vote?

10. Pat is in the Canadian military and is on a peacekeeping mission overseas. How will Pat vote?

11. Jane lives in a small town south of Brandon. How will Jane vote?

12. Jon will be available on election day. How will Jon vote?

13.	Lisa does not want anyone to know her name and address for security reasons but she still would like to vote.
How will Lisa vote?
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1. Joanne is in a wheelchair and she cannot arrange to get to her voting station. How will Joanne vote?
• Homebound voting
2. Mike is visually impaired. How will Mike vote?
• Use a template at the voting place or homebound voting
3.	Larissa is studying at a university in Alberta. It will take her eight months to finish her studies, however she
plans to return to live in Manitoba. How will Larissa vote?
• Absentee voting
4. Greg is recovering from surgery and will be at the hospital on election day. How will Greg vote?
• Institutional voting
5.	Adam travels quite often for his home business and he cannot guarantee he will be here on election day. How
will Adam vote?
• Advance voting or absentee voting
6. Kevin has planned a vacation and will be away on election day. How will Kevin vote?
• Advance voting or absentee voting
7.	Mary has been studying at a college in Ontario for two years and is not planning to return to Manitoba once
she graduates. How will Mary vote?
• M
 ary cannot vote in a Manitoba provincial election because she has been living outside the province for
more than six months and is not planning on returning. She will vote in the province she is currently living
in.
8. Bertha is in a personal care home and is unable to leave. How will Bertha vote?
• Institutional voting
9. Jim is finishing a one-year sentence in a correctional facility (jail). How will Jim vote?
• Institutional voting
10. Pat is in the Canadian military and is on a peacekeeping mission overseas. How will Pat vote?
• Absentee voting
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11. Jane lives in a small town south of Brandon. How will Jane vote?
• Regular voting
12. Jon will be available on election day. How will Jon vote?
• Regular voting
13.	Lisa does not want anyone to know her name and address for security reasons but she still would like to vote.
How will Lisa vote?
• As a personal security voter through homebound voting
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GRADES 9 & 11
less o n 1 o f 1

Lesson Objectives
Supports
Curriculum Outcomes:
Grade 9
9-KC-005
9-KC-008
9-KC-013
9-KC-014
9-KP-046

Students will learn about the importance of participation and
democracy:
• Ways to participate
• Impact of participating
• The power of the individual

Teaching Strategies
• Debate
• Discussion
• Fish Bowl

Grade 11
How much influence do governments
have in the everyday lives of most
citizens?
What are the responsibilities of citizens?

Resources/Materials

Activating Strategy
1.	As a class, brainstorm a list of issues students feel may be neglected in
elections.
2.	From this list, narrow it down to the top five issues that students feel are the
most important and least discussed.

• Peer Evaluation
• Popsicle sticks
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Acquiring Strategy
1. Divide the class equally into five groups.
2. Write the issues on pieces of paper and put them into a hat.
3. Have one member from each group draw from the hat.

Applying Strategy
The Debate
1.	Each group has five to seven minutes to debate in their small groups and
try to win over its negotiator.
2.	When time is up, have group members comment on the debate by filling
out a Peer Evaluation sheet (see appendix).

How to
• As a group, students identify two sides
to the issue.
• Appoint one member to be the
negotiator and assign him or her one
side of the issue.
• The rest of the group takes the
opposing side.
• The objective of this debating exercise
is for the group to convince the
negotiator to support their position on

Discussion
1. Ask students what they learned from this activity.
	How can the skills practiced in this activity be applied in our 			
system of democracy in Manitoba? (Examples: lobbying the 			
government, political/social activism, writing to your local MLA, 		
voting, becoming a candidate, joining a political party)
	SUGGESTION: Have students write their local Member of the Legislative
Assembly on issues that they feel strongly about and/or visit the
Manitoba Legislature and witness a political debate.

Debriefing
Fish Bowl Activity

the issue.
• Before meeting as a group, each
student (including the negotiator) must
research the issue using the Internet,
magazines, newspapers
etc. and develop an argument for their
side.
• All members (excluding the negotiator)
should meet in advance of the debate
to decide who will discuss what and
develop a strategy to win over the
support of the negotiator.

1. Give each student two Popsicle sticks.
2. Ask the class to gather around a centrally located table in the room.
3. Have students build a structure by adding their sticks one-by-one.
4.	Ask for three volunteers. Have each remove a stick from the top, middle
and bottom of the structure.
5. Freeze the activity.

151

Phase 4 – Democratic Experience

Your Power to Choose Education Guide

151

6. Discuss the following:
	What do you think the Popsicle sticks represent? (People.		
Voters. Democracy.)
	What happened when we removed three sticks? (The 			
structure fell apart.)
	What does this demonstration show you? (The power of the
individual within a group. Participation is fundamental to
democracy. Participation strengthens the democratic process.)
7. Have the students rebuild the structure.
8.	Now ask one student if he or she can remove approximately two-thirds of
the sticks – some from the top, some from the middle and some from the
bottom – without toppling the structure.
9.	This will prove to be impossible. Explain to students that approximately
three-quarters of eligible young people (those 18 - 24) do not vote.
10. Freeze the activity.
11.

Ask students the following questions:

	What do you think about this statistic regarding youth 		
participation?
Why do you think so few youth vote?
Do you think it is important to participate in elections?
	What are some incentives that could be used to 			
encourage young people to get involved?
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1.	Do you think your group did a good job convincing the negotiator to change positions on the issue?
Circle the number that applies to the description.
1 Poor

2 Satisfactory

3 Good

4 Very Good

5 Excellent

Explain your choice.

2. Was your group well prepared to defend your respective positions?
Circle the number that applies to the description.
1 Poor

2 Satisfactory

3 Good

4 Very Good

3. Provide one positive comment to each group member.
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Resources/Materials

Grades 6, 9, and 11

• Ballots

Begin class with a review of candidate platforms from
Mock Election – The Campaign (Phase 3). Students will vote for the
candidate of their choice in their electoral division based on the
candidate speeches from Phase 3.

• Ballot box
• Voting screen
• Voters list
• Pencils

1.	Select two volunteers who will take on the role of voting officer and
assistant voting officer.
	• T he assistant voting officer is responsible for crossing the voter’s name
off the list.
• The voting officer is responsible for handing the ballot to the voter.
2.	The voting station should include one voting screen and a ballot box
(available from Elections Manitoba), the voters list (names compiled by
teacher), ballots (see appendix), and a pencil (placed behind the screen).
3.	Students (voters) go to the voting station and confirm their identity by
showing ID (ID cards can be made for all students using the template in the
appendix). The assistant voting officer will cross the voter’s name off the
list. The voting officer will initial the back of the ballot, fold it and give each
voter an initialed ballot. Each voter must be given time to mark their ballot
behind the screen and place it in the ballot box before the next voter in
line can step forward to vote.
4.	To cast a valid ballot, students must place an ‘X’ in the circle next to the
person they want to vote for. If the voter makes a mistake, he or she can
return the ‘spoiled’ ballot to the voting officer and ask for a new one.
The voting officer should set aside any spoiled ballots. They will not be
counted.
5.	Allow the voting officer and the assistant voting officer to vote in advance.
6.	When everyone has voted, the voting officer will count the ballots and
the assistant voting officer will record the votes for each candidate on a
separate tally sheet. A ballot counts if it clearly shows who the person
voted for. For example, a check-mark instead of an ‘X’ is acceptable.
	NOTE: The voting officer is the only person other than the voter who can
155

Phase 4 – Democratic Experience

N
O
I
T
C
E
L
E
MOCK THE VOTE
handle the ballots.
	However, if someone crosses out a name and writes in something else, or
draws in the circle instead of an ‘X’, the ballot should be ‘rejected’ by the
voting officer; (the voting officer puts them in a separate pile and counts
them in a separate column for ‘rejected’ ballots).
	In Manitoba provincial elections, voters can choose to write the word
‘declined’ on the front of the ballot. Students can choose this option if they
don’t want to vote for any of the candidates, but still want their vote to
count.
7.	Once all the results have been tallied, announce the winning candidate.
8.	Discuss the results as a class. Ask voters if they are satisfied with the results?
Why or why not?
Possible answers for discussion may include:
	
Everyone is affected when important issues are being debated, even
though each voter might place a different value on the issue.
	Participation does not guarantee that decisions will always go the way
students wanted.
	No matter who gets elected, the governing party or not, everyone has a
voice in the Legislative Assembly – so this is why it is important to vote.

Tying It All Together
1.	Ask students to take out a piece
of paper and answer the following
questions. This mini assignment can
be kept anonymous by not including
their names on the paper.
	Do you think this process of coming
to a group decision is fair or unfair?
Please explain.
	What are two things you learned
today through your participation in
the voting process?
2.	If students have completed lessons
from Phase 1 to 4, ask them to reflect
on the following question:
Write down five overall themes you
learned from the election experience
(Phases 1-4).

	NOTE: Explain that this process is an efficient and fair way of making a
group decision and it will determine how everyone will get along in the
community (i.e. the classroom/school). The government is formed to
make decisions on your behalf. Your individual ballot and personal input
has an impact on the final decision of the group, and is therefore very
important.
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Electoral Division in which school is located:

Name of Voter

Address (homeroom)

Page ___ of ___
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